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Current Progress of “mixi Apps” I
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Creating New mixi Value through “mixi Apps”

Sectionl: Current Progress of “mixi Apps” .

‘? 3 3 3 3 “mixi Apps” helps activate Social Graph and
: o . ’ diversifies the modes of communication.

5@ 6
la\a\gl [Former mixi]

V Communication with “my mixi” (actual friends
and acquaintances) centered on diary function.

[mixi with “mixi Apps™]
V Sharing and empathizing with “my mixi” is the
8—a8—a

~core value of “mixi Apps,” which provides a new
/ and diverse range of communication styles.

B 3 B C “mixi Apps” creates new ways of

| \ \ | communication (value) with “my mixi.”
3
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Number of Users and Page Views

Sectionl: Current Progress of “mixi Apps”
V Introduction of “mixi Apps’ has greatly boosted the number of mixi users and total PV.
[Unit billion PV] [Unit million users]
30
I PV(mobile)/Total PV(PC)/Total -=-No. of users
25
20
15 ]
10 — —

FYO7
o T W W

B ‘N llllﬁlll
2007/10 | 2007/11 | 2007/12 | 2008/1 | 2008/2 | 2008/3 | 2008/4 | 2008/5 | 2008/6 | 2008/7 | 2008/8 | 2008/9 | 2008/10 | 2008/11 | 2008/12 | 2009/1 | 2009/2 | 2009/3 | 2009/4 | 2009/5 | 2009/6 | 2009/7 | 2009/8 | 2009/9 |2009/10 | 2009/11 | 2009/12 0
PV(PC)/Total 5.66 5.23 5.03 5.24 5.04 548 | 4.90 518 | 4.81 483 | 4.83 499 | 477 4.37 417 4.32 3.87 425 | 3.97 428 | 4.07 4.08 | 4.0 4.52 5.49 545 | 5.13
PV(mobile)/Total| 6.80 6.63 6.81 7.43 7.52 831 | 8.00 8.86 | 8.85 9.48 9.90 978 | 1028 | 1009 | 10.13 | 10.60 | 9.76 | 11.10 | 10.49 | 11.41 | 10.99 | 11.49 | 11.93 | 11.44 | 12.23 | 16.60 | 22.48
No. of users 12.32 | 1266 | 12.97 | 13.33 | 13.66 | 14.01 | 14.32 | 1464 | 14.90 | 1512 | 1540 | 15.68 | 15.91 | 16.11 | 16.30 | 16.48 | 16.62 | 16.83 | 17.02 | 17.23 | 17.41 | 17.56 | 17.74 | 17.92 | 18.11 | 18.38 | 18.58
mixi.
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Number of monthly login users

Sectionl: Current Progress of “mixi Apps” .

V Introduction of “mixi Apps” has greatly re-boosted the number of monthly login users.

il

11 I
FYQ7 FY08 FY09

10
2007/10 | 2007/11 | 2007/12 200871 2008/2 2008/3 2008/4 2008/5 2008/6 2008/7 2008/8 200879 2008/10 | 2008/11 | 2008/12 2009/1 2009/2 2009/3 200974 2009/5 2009/6 2009/7 2009/8 200979 2009710 | 2009/11 | 2009/12
‘No. of monthly login users 9.64 ‘ 9.74 ‘ 9.95 ‘ 10.31 ‘ 10.35 10.71 10.74 11.00 11.03 ‘ 11.10 ‘ 11.26 ‘ 11.45 ‘ 11.56 ‘ 11.55 ‘ 11.61 ‘ 11.73 11.53 11.74 11.71 11.91 11.89 11.92 ‘ 11.99 ‘ 12.06 12.22 12.43 12.57 ‘
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V The number of monthly login users is our key indicators.

[Unit million users]
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Trends in Use of “mixi Apps”

Sectionl: Current Progress of “mixi Apps” .

V Launched “mixi Apps” (PC) services in August 2009, and “mixi Apps’” (mobile)
services in October 2009.

V Achieved ahead of the originally expected, greatly boosted the number of mixi Apps
users and PV.

[Unit billion PV]

12
8 L
4 L
0 2009/8 2009/9 2009/10 2009/11 2009/12
PV:mixi Apps 0.03 0.28 1.15 5.83 10.93
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“mixi Apps” Contributes to Activating All mixi

Sectionl: Current Progress of “mixi Apps” .

FY09/1Q FY09/3Q

(As of June 30 2009) (As of December 31 2009)

I No. of hi “11:
11.89million o tees 12.57million

*1

] Time spent on site )
2hrs40min. per month 3hrs42min.
(PC only)

15.06billionPV 27.62billionPV

Monthly page views
Mobile 10.99billion Mobile 22.46billion

PC 4.07billion *1 PC 5.13billion

*1. Based on mixi data.
*2. Based on NetRatings Japan Inc. statistics. (NetRatings surveys do not include access from mobile phones).
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Current state of Social Application Provider SAPs

Sectionl: Current Progress of “mixi Apps” .

V Number of SAPs and number of applications provided are both growing steadily.

V Invites are acting to increase registrations and to activate the use of both PC and
mobile based “mixi Apps.”

No. of SAPs No. of mixi Apps
(including companies and individuals) PC AbOUt 780 apps
About 460 Mobile About 330 apps

Ranking of Apps (based on number of registrants)

1. About 4.49million Sunshine Ranch Rrekoo Media Ltd.

2. About 3.42million maimiku-tsushinbo soratosu inc.

3. About 2.56million MachiTsuku! unoh inc.

4. About 2.46million Open brainpower university -Kanji-test- precom co., Ltd

5. About 2.17million Outlaw Royale pena, co. Ltd.

*1. As of February 5, 2010. Based on mixi data.
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Section.2

FY2009 Third-Quarter Outline of Consolidated Performance I
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FY2009 Third-Quarter Highlights (October-December)

Section2: FY2009 Third-Quarter Outline of Consolidated Performance .

V Consolidated sales: 3,416 million yen
Consolidated operating profit: 700 million yen

lel_[“c_ V “mixi Fund” investment: Invested in Pikkle Inc.
V Zoning strengthened for protection of minors (November 4).

V Users and PV have increased sharply following the launch of
“mixi Apps” (PC) services in August 2009, and “mixi Apps”
(mobile) services in October 2009.

mixi ' V Measures taken to activate Social Graph, including
introduction of “mixi Classmates” (November 26).

V Collaborated with other companies to offer “mixi New Year
cards +.”

V There are signs that the job advertising market is bottoming
out, but conditions remain severe.

& Find Job!
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Key Data: mixi

mixl

Section2: FY2009 Third-Quarter Outline of Consolidated Performance .

No. of monthly login users 5 No. of users 1

12.57million 18.58million

Monthly page views 2 Time spent on site per month (c only) 3

Mobile 22.48 billion 3hrs42min.
PC 5.13 billion

000000000000000000000000000000000000000000000000

Total 27.62Dbillion

*1. As of December 31, 2009. Based on mixi data.
*2. Based on mixi data as of December 2009.

*3. Based on NetRatings Japan Inc. statistics as of December 2009(NetRatings surveys do not include access from mobile phones).
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